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OPPORTUNITY KNOCKS! PROGRAM
(FORECLOSURE ACQUISITION REHABILITATION)





=Save Time/Save Money =Save Time/Save Money

Buyers

◦ The “TMI” Pitfall

◦ Target Marketing

◦ Know Your Market

◦ One Stop Shopping

◦ Everyone Loves A Bargain

SWMHP

◦ Creative Outreach

◦ “Borrow” From Realtors

◦ Avoid “Too Good To Be 
True!”

◦ Follow Up, Follow Up 
Follow Up!



Time and Money Suckers
•Newspaper (Feature Stories Work!)
•Radio
•Lenders/Realtor Meetings
•Community Meetings

Creative Outreach Ideas:
Graduate Programs Local Colleges
Home Buyer Education Providers
Special Needs Providers (Retrofit)
Non-Profit Programs (Head Start)
EMPLOYERS!! – On Site Meetings
Community Staff/Offices
Churches
Habitat For Humanity
Emerging Market Populations/Liaisons
Section 8 To Homeownership Programs
Rental Properties (ones you own?)
MLS – several restrictions apply….







507-836-8673  x 401
lonken@swmhp.org


